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Year End Quote by Murali Malayappan, Chairman & Managing Director, 

Shriram Properties Limited 
 

“The year 2024 has been a pivotal period for the Indian real estate sector, characterized by 

strong economic fundamentals and political stability following parliamentary and state 

elections. Investor confidence remained robust, bolstered by improved global relations, 

particularly between India and the US, and sustained demand across residential and 

commercial segments. However, challenges in urban infrastructure, particularly in cities like 

Bengaluru and Pune, underscore the urgent need for focused interventions. As we look 

forward to 2025, the real estate sector is poised for a transformative year, with demand 

projected to rise by at least 30%. The mid-market and mid-premium segments are expected 

to lead this growth, fueled by shifting buyer preferences toward quality homes offering 

modern amenities at affordable price points. To further accelerate this growth, we look 

forward to proactive government policies addressing key areas such as reducing GST on 

under-construction homes, rationalizing stamp duty rates, and incentivizing infrastructure 

development. These measures will enhance affordability, boost buyer sentiment, and unlock 

the sector’s full potential as a major contributor to India’s economy.” 
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Murali Malayappan On Indian Real Estate Trends: Premiumization of The 

Mid-Market Segment 
 

This emerging trend marks a new chapter in Indian real estate, where premium living is no 

longer a luxury but an attainable reality for the mid-market segment. 

The Indian real estate sector is undergoing a dynamic transformation, with premiumization 

emerging as a key trend in the mid-market segment. Traditionally dominated by affordability, 

this segment is now embracing features that were once exclusive to luxury developments. 

The shift reflects evolving buyer preferences, where modern urban homeowners seek a blend 

of affordability, quality, and elevated lifestyles. 

A younger, aspirational buyer demography is driving this transformation. These homebuyers 

value contemporary designs, smart layouts, sustainable solutions, and premium living 

experiences such as modern clubhouses, landscaped open spaces, fitness centers, advanced 

security systems etc. Importantly, they are willing to pay a slightly higher price for homes that 

enhance their overall quality of life while remaining value focused. 

Bengaluru, a leading hub for real estate, exemplifies this growing trend. Driven by the city's 

thriving tech industry and expanding middle-income population, there is a rising demand for 

mid-premium homes that seamlessly blend comfort, connectivity, and value. Emerging micro- 

markets such as Whitefield, Sarjapur, and North Bengaluru are gaining prominence. Similarly, 

cities like Chennai, Mumbai, and Pune are also witnessing robust growth, offering an ideal 

combination of infrastructure, urban convenience, and thoughtfully designed residential 

spaces. 

Developers are responding to this demand by reimagining mid-market offerings to include 

world-class features without compromising affordability. This ensures that mid-segment 

buyers gain access to superior living experiences that align with their aspirations. 
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Looking forward, the premiumization of the mid-market segment is set to 

redefine urban living in India. As cities continue to urbanize, infrastructure improves, and 

homebuyer expectations rise, this segment is poised for remarkable growth. By delivering 

well-designed, experience-rich homes at accessible price points, developers can cater to the 

needs of modern Indian families while driving significant value in the real estate market. 

This emerging trend marks a new chapter in Indian real estate, where premium living is no 

longer a luxury but an attainable reality for the mid-market segment. 

DISCLAIMER: The views expressed are solely of the author and RealtyNXT.com does not 

necessarily subscribe to it. RealtyNXT.com shall not be responsible for any damage caused to 

any person/organisation directly or indirectly. 
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