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Shriram Properties Embarks on a Transformation with New Brand Identity

Renews focus on mid-market and mid-market premium segments
Mission to double sales, triple income and quadruple profits in 3 years
New brand identity to transform and elevate brand image

Shriram Properties (SPL), one of South India’s leading real estate developers, has unveiled a
brand transformation initiative, as part of its ambitious growth strategy.

New Brand Identity
The Company has entered its 25th year of operations in 2024-25, and as part of the
celebration, SPL has embarked on a new brand identity today. The effort is aimed at
asserting its own identity as a mature corporate having earned the reputation over 25 years
of operations, while benefiting from the visionary oversight of its parent – the “Shriram
Group”. This new identity aims to transform the perception of Shriram among customers
while elevating its brand and reputation towards better customer delight in the future.

Speaking on the occasion, Mr. Murali Malayappan, Chairman & Managing Director of
Shriram Properties Limited, said: “We are embarking on a mission with a brand-new identity,
as we enter 25th year of our operations. It will allow us to create our own identity and
elevate and re-position the trusted Shriram brand among NextGen buyers.”

Mr. Murali further added “while embracing change, our dedication to customers, quality &
design, industry-leading construction standards, and enhancing customer satisfaction will
continue. We will leverage technology for enhanced customer delight going forward. We
envision SPL as a dominant force, not only in south India but across our key markets.”
SPLNxT: Embracing the New Era

In a simultaneous move, SPL has embarked on a mission – called, SPLNxT – towards accelerating
growth, repositioning brand and enhanced focus on the mid-market segments. Thrust on
Mid-Market and Mid-Premium Segments
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As part of its mission, the Company aims to enhance its focus on the mid-market and mid-
premium segments of the residential real estate markets in Bengaluru, Chennai and Kolkata,
as well as Pune that it plans to enter soon. The Company aims to achieve leadership in this
segment over the next decade and be one of the most valued, most trusted and most
preferred mid-segment real estate brand in India.

The mid-market residential segments have expanded remarkably in recent years. Mid-
segments accounted for 59% of housing demand in India in 2023, against 49% during pre-
covid. In SPL’s core markets of Bangalore and Chennai, mid-segments accounted for ~75% of
demand in 2023, against pre-covid levels of 60% and 52% respectively. In Kolkata, it stood at
64% and 48% respectively.

The Company’s renewed thrust on mid-segments reflects changing the market dynamics and
evolving customer needs. The mid-segments have shown strong resilience and accelerated
growth in recent years, thus presenting significant opportunities for large-branded players
like SHRIRAM. Historically, the Company had strong presence in the mid-segments, that
accounted for 67% of its completed and ongoing portfolio, with the rest coming from
affordable and other products segments.

Accelerating Growth
Under SPLNxT, the Company aims to double its sales, triple its revenue, and quadruple its
profits over the next 3 years. The Company is targeting cumulative sales of over 20 msf[1],
predominantly focused on Bengaluru, Chennai and Pune. Kolkata will remain a key
contributor. SPL will leverage its time-tested operating platform for accelerated sales and
expedited execution. To support such aggressive growth, the Company is targeting to
accelerate new project addition in core markets of Bangalore, Chennai and Pune and intends
to more than double its new project inventory. Currently, SPL has a project pipeline of 42
projects with 42 msf development potential. Of this, 24 msf is ongoing and the remaining 18
msf of development potential vests in future projects. SPL is targeting to double this future
project inventory in 18-24 months.

The Company is confident of success in its mission, on the backdrop of impressive ramp-up
of its size, scale and profitability in last 5-7 years. Since the introduction of RERA, in the last 7
years, SPL has achieved a remarkable scale expansion, with its sales volume growing 3.5x to
4.6 msf and sales value growing 5x to Rs. 2,362 crores and annual handovers jumping 4x to
over 3,000 units in FY24. The Company’s project execution trends have improved
significantly to 3-4 msf now. Also, SPL has successfully scripted a financial turnaround, since
the initial public offering. The Company’s ROCE[2] has risen from 3% in FY18 to 11% in FY24,
placing SPL in the top quartile of industry returns.

SPL remains committed to its growth trajectory, focusing on leveraging its strong operational
platform for future profitability. SPL’s project pipeline is robust, and with targeted
accelerated new project addition, the Company will be well positioned to reap benefits of
the positive industry outlook and attain leadership in the mid-segments, our renewed focus
area.
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Relentless pursuit of excellence in our operations while ensuring enhanced customer delight
will support our journey forward. We are confident of success in our new mission – SPLNxT –
and resultant creation of significant value of our stakeholders.
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Shriram Properties Unveils New Brand Identity Amid Transformation

The Company has entered its 25th year of operations in 2024-25, and as part of the
celebration, SPL has embarked on a new brand identity today.
Shriram Properties (SPL), one of South India’s leading real estate developers, has unveiled a

brand transformation initiative, as part of its ambitious growth strategy.

New Brand Identity
The Company has entered its 25th year of operations in 2024-25, and as part of the
celebration, SPL has embarked on a new brand identity today. The effort is aimed at
asserting its own identity as a mature corporate having earned the reputation over 25 years
of operations, while benefiting from the visionary oversight of its parent - the “Shriram
Group”. This new identity aims to transform the perception of Shriram among customers
while elevating its brand and reputation towards better customer delight in the future.

Speaking on the occasion, Mr. Murali Malayappan, Chairman & Managing Director of
Shriram Properties Limited, said: "We are embarking on a mission with a brand-new identity,
as we enter 25th year of our operations. It will allow us to create our own identity and
elevate and re-position the trusted Shriram brand among NextGen buyers.”

Mr. Murali further added “while embracing change, our dedication to customers, quality &
design, industry-leading construction standards, and enhancing customer satisfaction will
continue. We will leverage technology for enhanced customer delight going forward. We
envision SPL as a dominant force, not only in south India but across our key markets."

SPLNxT: Embracing the New Era
In a simultaneous move, SPL has embarked on a mission – called, SPLNxT - towards
accelerating growth, repositioning the brand and enhanced focus on the mid-market
segments.

Thrust on Mid-Market and Mid-Premium Segments
As part of its mission, the Company aims to enhance its focus on the mid-market and mid-
premium segments of the residential real estate markets in Bengaluru, Chennai and Kolkata,
as well as Pune that it plans to enter soon. The Company aims to achieve leadership in this
segment over the next decade and be one of the most valued, most trusted and most
preferred mid-segment real estate brand in India.

The mid-market residential segments have expanded remarkably in recent years. Mid-
segments accounted for 59% of housing demand in India in 2023, against 49% during pre-
covid. In SPL’s core markets of Bangalore and Chennai, mid-segments accounted for ~75% of
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demand in 2023, against pre-covid levels of 60% and 52% respectively. In Kolkata, it stood at
64% and 48% respectively.

The Company’s renewed thrust on mid-segments reflects changing the market dynamics and
evolving customer needs. The mid-segments have shown strong resilience and accelerated
growth in recent years, thus presenting significant opportunities for large-branded players
like SHRIRAM. Historically, the Company had strong presence in the mid-segments, that
accounted for 67% of its completed and ongoing portfolio, with the rest coming from
affordable and other products segments.

Accelerating Growth
Under SPLNxT, the Company aims to double its sales, triple its revenue, and quadruple its
profits over the next 3 years. The Company is targeting cumulative sales of over 20 msf
predominantly focused on Bengaluru, Chennai and Pune. Kolkata will remain a key
contributor. SPL will leverage its time-tested operating platform for accelerated sales and
expedited execution. To support such aggressive growth, the Company is targeting to
accelerate new project addition in core markets of Bangalore, Chennai and Pune and intends
to more than double its new project inventory. Currently, SPL has a project pipeline of 42
projects with 42 msf development potential. Of this, 24 msf is ongoing and the remaining 18
msf of development potential vests in future projects. SPL is targeting to double this future
project inventory in 18-24 months.

The Company is confident of success in its mission, on the backdrop of impressive ramp-up
of its size, scale and profitability in last 5-7 years. Since the introduction of RERA, in the last 7
years, SPL has achieved a remarkable scale expansion, with its sales volume growing 3.5x to
4.6 msf and sales value growing 5x to Rs. 2,362 crores and annual handovers jumping 4x to
over 3,000 units in FY24. The Company’s project execution trends have improved
significantly to 3-4 msf now. Also, SPL has successfully scripted a financial turnaround, since
the initial public offering. The Company’s ROCE has risen from 3% in FY18 to 11% in FY24,
placing SPL in the top quartile of industry returns.

Outlook
SPL remains committed to its growth trajectory, focusing on leveraging its strong operational
platform for future profitability. SPL’s project pipeline is robust, and with targeted
accelerated new project addition, the Company will be well positioned to reap benefits of
the positive industry outlook and attain leadership in the mid-segments, our renewed focus
area.
Relentless pursuit of excellence in our operations while ensuring enhanced customer delight
will support our journey forward. We are confident of success in our new mission – SPLNxT –
and resultant creation of significant value of our stakeholders.
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Shriram Properties Unveils New Brand Identity

Shriram Properties (SPL), one of South India’s leading real estate developers, has unveiled a
brand transformation initiative, as part of its ambitious growth strategy.
The Company has entered its 25th year of operations in 2024-25, and as part of the
celebration, SPL has embarked on a new brand identity. The effort is aimed at asserting its
own identity as a mature corporate having earned the reputation over 25 years of
operations, while benefiting from the visionary oversight of its parent - the “Shriram Group”.
This new identity aims to transform the perception of Shriram among customers while
elevating its brand and reputation towards better customer delight in the future.

Speaking on the occasion, Murali Malayappan, Chairman & Managing Director of Shriram
Properties Limited, said: "We are embarking on a mission with a brand-new identity, as we
enter 25th year of our operations. It will allow us to create our own identity and elevate and
re-position the trusted Shriram brand among NextGen buyers.”

Murali further added “while embracing change, our dedication to customers, quality &
design, industry-leading construction standards, and enhancing customer satisfaction will
continue. We will leverage technology for enhanced customer delight going forward. We
envision SPL as a dominant force, not only in south India but across our key markets."

In a simultaneous move, SPL has embarked on a mission – called, SPLNxT - towards
accelerating growth, repositioning the brand and enhanced focus on the mid-market
segments.
As part of its mission, the Company aims to enhance its focus on the mid-market and mid-
premium segments of the residential real estate markets in Bengaluru, Chennai and Kolkata,
as well as Pune that it plans to enter soon. The Company aims to achieve leadership in this
segment over the next decade and be one of the most valued, most trusted and most
preferred mid-segment real estate brand in India.

The mid-market residential segments have expanded remarkably in recent years. Mid-
segments accounted for 59% of housing demand in India in 2023, against 49% during pre-
covid. In SPL’s core markets of Bangalore and Chennai, mid-segments accounted for ~75% of
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demand in 2023, against pre-covid levels of 60% and 52% respectively. In Kolkata, it stood at
64% and 48% respectively.

The Company’s renewed thrust on mid-segments reflects changing the market dynamics and
evolving customer needs. The mid-segments have shown strong resilience and accelerated
growth in recent years, thus presenting significant opportunities for large-branded players
like SHRIRAM. Historically, the Company had strong presence in the mid-segments, that
accounted for 67% of its completed and ongoing portfolio, with the rest coming from
affordable and other products segments.

Under SPLNxT, the Company aims to double its sales, triple its revenue, and quadruple its
profits over the next 3 years. The Company is targeting cumulative sales of over 20 msf,
predominantly focused on Bengaluru, Chennai and Pune. Kolkata will remain a key
contributor. SPL will leverage its time-tested operating platform for accelerated sales and
expedited execution. To support such aggressive growth, the Company is targeting to
accelerate new project addition in core markets of Bangalore, Chennai and Pune and intends
to more than double its new project inventory. Currently, SPL has a project pipeline of 42
projects with 42 msf development potential. Of this, 24 msf is ongoing and the remaining 18
msf of development potential vests in future projects. SPL is targeting to double this future
project inventory in 18-24 months.

The Company is confident of success in its mission, on the backdrop of impressive ramp-up
of its size, scale and profitability in last 5-7 years. Since the introduction of RERA, in the last 7
years, SPL has achieved a remarkable scale expansion, with its sales volume growing 3.5x to
4.6 msf and sales value growing 5x to Rs. 2,362 crores and annual handovers jumping 4x to
over 3,000 units in FY24. The Company’s project execution trends have improved
significantly to 3-4 msf now. Also, SPL has successfully scripted a financial turnaround, since
the initial public offering. The Company’s ROCE has risen from 3% in FY18 to 11% in FY24,
placing SPL in the top quartile of industry returns.
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Shriram Properties Launches Rebranding and Growth Initiative

Renews focus on mid-market and mid-market premium segments
Mission to double sales, triple income and quadruple profits in 3 years
New brand identity to transform and elevate brand image

BENGALURU, August 21, 2024: Shriram Properties (SPL), one of South India’s leading real
estate developers, has unveiled a brand transformation initiative, as part of its ambitious
growth strategy.

New Brand Identity
The Company has entered its 25th year of operations in 2024-25, and as part of the
celebration, SPL has embarked on a new brand identity today. The effort is aimed at
asserting its own identity as a mature corporate having earned the reputation over 25 years
of operations, while benefiting from the visionary oversight of its parent – the “Shriram
Group”. This new identity aims to transform the perception of Shriram among customers
while elevating its brand and reputation towards better customer delight in the future.

Speaking on the occasion, Mr. Murali Malayappan, Chairman & Managing Director of
Shriram Properties Limited, said: “We are embarking on a mission with a brand-new identity,
as we enter 25th year of our operations. It will allow us to create our own identity and
elevate and re-position the trusted Shriram brand among NextGen buyers.”

Mr. Murali further added “while embracing change, our dedication to customers, quality &
design, industry-leading construction standards, and enhancing customer satisfaction will
continue. We will leverage technology for enhanced customer delight going forward. We
envision SPL as a dominant force, not only in south India but across our key markets.”

SPLNxT: Embracing the New Era
In a simultaneous move, SPL has embarked on a mission – called, SPLNxT – towards
accelerating growth, repositioning brand and enhanced focus on the mid-market segments.
Thrust on Mid-Market and Mid-Premium Segments. As part of its mission, the Company
aims to enhance its focus on the mid-market and mid-premium segments of the residential
real
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estate markets in Bengaluru, Chennai and Kolkata, as well as Pune that it plans to enter
soon. The Company aims to achieve leadership in this segment over the next decade and be
one of the most valued, most trusted and most preferred mid-segment real estate brand in
India.
The mid-market residential segments have expanded remarkably in recent years. Mid-
segments accounted for 59% of housing demand in India in 2023, against 49% during pre-
covid. In SPL’s core markets of Bangalore and Chennai, mid-segments accounted for ~75% of
demand in 2023, against pre-covid levels of 60% and 52% respectively. In Kolkata, it stood at
64% and 48% respectively.

The Company’s renewed thrust on mid-segments reflects changing the market dynamics and
evolving customer needs. The mid-segments have shown strong resilience and accelerated
growth in recent years, thus presenting significant opportunities for large-branded players
like SHRIRAM. Historically, the Company had strong presence in the mid-segments, that
accounted for 67% of its completed and ongoing portfolio, with the rest coming from
affordable and other products segments.

Accelerating Growth
Under SPLNxT, the Company aims to double its sales, triple its revenue, and quadruple its
profits over the next 3 years. The Company is targeting cumulative sales of over 20 msf[1],
predominantly focused on Bengaluru, Chennai and Pune. Kolkata will remain a key
contributor. SPL will leverage its time-tested operating platform for accelerated sales and
expedited execution. To support such aggressive growth, the Company is targeting to
accelerate new project addition in core markets of Bangalore, Chennai and Pune and intends
to more than double its new project inventory. Currently, SPL has a project pipeline of 42
projects with 42 msf development potential. Of this, 24 msf is ongoing and the remaining 18
msf of development potential vests in future projects. SPL is targeting to double this future
project inventory in 18-24 months.

The Company is confident of success in its mission, on the backdrop of impressive ramp-up
of its size, scale and profitability in last 5-7 years. Since the introduction of RERA, in the last 7
years, SPL has achieved a remarkable scale expansion, with its sales volume growing 3.5x to
4.6 msf and sales value growing 5x to Rs. 2,362 crores and annual handovers jumping 4x to
over 3,000 units in FY24. The Company’s project execution trends have improved
significantly to 3-4 msf now. Also, SPL has successfully scripted a financial turnaround, since
the initial public offering. The Company’s ROCE[2] has risen from 3% in FY18 to 11% in FY24,
placing SPL in the top quartile of industry returns.

Outlook
SPL remains committed to its growth trajectory, focusing on leveraging its strong operational
platform for future profitability. SPL’s project pipeline is robust, and with targeted
accelerated new project addition, the Company will be well positioned to reap benefits of
the positive industry outlook and attain leadership in the mid-segments, our renewed focus
area.
Relentless pursuit of excellence in our operations while ensuring enhanced customer delight
will support our journey forward. We are confident of success in our new mission – SPLNxT –
and resultant creation of significant value of our stakeholders.
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Shriram Properties Embarks on a Transformation with New Brand Identity

*Photo Caption*
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Chief Sales & Marketing Officer( CSMO), Mr Ravindra Kumar Pandey, CFO- Shriram Properties
Renews focus on mid-market and mid-market premium segments
Mission to double sales, triple income and quadruple profits in 3 years
New brand identity to transform and elevate brand image

BENGALURU, August 21, 2024: Shriram Properties (SPL), one of South India’s leading real
estate developers, has unveiled a brand transformation initiative, as part of its ambitious
growth strategy.

New Brand Identity
The Company has entered its 25th year of operations in 2024-25, and as part of the
celebration, SPL has embarked on a new brand identity today. The effort is aimed at
asserting its own identity as a mature corporate having earned the reputation over 25 years
of operations, while benefiting from the visionary oversight of its parent – the “Shriram
Group”. This new identity aims to transform the perception of Shriram among customers
while elevating its brand and reputation towards better customer delight in the future.
Speaking on the occasion, Mr. Murali Malayappan, Chairman & Managing Director of
Shriram Properties Limited, said: “We are embarking on a mission with a brand-new identity,
as we enter 25th year of our operations. It will allow us to create our own identity and
elevate and re-position the trusted Shriram brand among NextGen buyers.”
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Mr. Murali further added “while embracing change, our dedication to customers, quality &
design, industry-leading construction standards, and enhancing customer satisfaction will
continue. We will leverage technology for enhanced customer delight going forward. We
envision SPL as a dominant force, not only in south India but across our key markets.”

SPLNxT: Embracing the New Era
In a simultaneous move, SPL has embarked on a mission – called, SPLNxT – towards
accelerating growth, repositioning brand and enhanced focus on the mid-market segments.
Thrust on Mid-Market and Mid-Premium Segments
As part of its mission, the Company aims to enhance its focus on the mid-market and mid-
premium segments of the residential real estate markets in Bengaluru, Chennai and Kolkata,
as well as Pune that it plans to enter soon. The Company aims to achieve leadership in this
segment over the next decade and be one of the most valued, most trusted and most
preferred mid-segment real estate brand in India. The mid-market residential segments have
expanded remarkably in recent years. Mid-segments accounted for 59% of housing demand
in India in 2023, against 49% during pre-covid. In SPL’s core markets of Bangalore and
Chennai, mid-segments accounted for ~75% of demand in 2023, against pre-covid levels of
60% and 52% respectively. In Kolkata, it stood at 64% and 48% respectively.

The Company’s renewed thrust on mid-segments reflects changing the market dynamics and
evolving customer needs. The mid-segments have shown strong resilience and accelerated
growth in recent years, thus presenting significant opportunities for large-branded players
like SHRIRAM. Historically, the Company had strong presence in the mid-segments, that
accounted for 67% of its completed and ongoing portfolio, with the rest coming from
affordable and other products segments.

Accelerating Growth

Under SPLNxT, the Company aims to double its sales, triple its revenue, and quadruple its
profits over the next 3 years. The Company is targeting cumulative sales of over 20 msf,
predominantly focused on Bengaluru, Chennai and Pune. Kolkata will remain a key
contributor. SPL will leverage its time-tested operating platform for accelerated sales and
expedited execution. To support such aggressive growth, the Company is targeting to
accelerate new project addition in core markets of Bangalore, Chennai and Pune and intends
to more than double its new project inventory. Currently, SPL has a project pipeline of 42
projects with 42 msf development potential. Of this, 24 msf is ongoing and the remaining 18
msf of development potential vests in future projects. SPL is targeting to double this future
project inventory in 18-24 months.

The Company is confident of success in its mission, on the backdrop of impressive ramp-up
of its size, scale and profitability in last 5-7 years. Since the introduction of RERA, in the last 7
years, SPL has achieved a remarkable scale expansion, with its sales volume growing 3.5x to
4.6 msf and sales value growing 5x to Rs. 2,362 crores and annual handovers jumping 4x to
over 3,000 units in FY24. The Company’s project execution trends have improved
significantly to 3-4 msf now. Also, SPL has successfully scripted a financial turnaround, since
the initial public offering. The Company’s ROCE has risen from 3% in FY18 to 11% in FY24,
placing SPL in the top quartile of industry returns.



Outlook
SPL remains committed to its growth trajectory, focusing on leveraging its strong operational
platform for future profitability. SPL’s project pipeline is robust, and with targeted
accelerated new project addition, the Company will be well positioned to reap benefits of
the positive industry outlook and attain leadership in the mid-segments, our renewed focus
area. Relentless pursuit of excellence in our operations while ensuring enhanced customer
delight will support our journey forward. We are confident of success in our new mission –
SPLNxT – and resultant creation of significant value of our stakeholders.

About Shriram Properties Limited
Shriram Properties Ltd (SPL) is one of South India’s leading residential real estate developer,
primarily focused on the mid-market and mid-premium segments. SPL’s key markets include
Bangalore, Chennai and Kolkata, which together account for nearly 85% of its development
activities and is proposing an entry into the Pune markets soon. SPL has demonstrated track-
record having delivered 44 projects with a saleable area of 24.4 msf, mostly in Bengaluru and
Chennai and in recent years at Kolkata. SPL has a strong development pipeline comprising of
42 projects with an aggregate development potential of 42.1 msf, as of June 30, 2024. SPL is
part of the Shriram Group, a prominent business group with five decades of operating
history in India.
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Shriram Properties Embarks on a Transformation with New Brand Identity

Renews focus on mid-market and mid-market premium segments Mission to double sales,
triple income and quadruple profits in 3 years New brand identity to transform and elevate
brand image

BENGALURU, August 21: Shriram Properties (SPL), one of South India’s leading real estate
developers, has unveiled a brand transformation initiative, as part of its ambitious growth
strategy.

New Brand Identity
The Company has entered its 25th year of operations in 2024-25, and as part of the
celebration, SPL has embarked on a new brand identity today. The effort is aimed at
asserting its own identity as a mature corporate having earned the reputation over 25 years
of operations, while benefiting from the visionary oversight of its parent – the “Shriram
Group”. This new identity aims to transform the perception of Shriram among customers
while elevating its brand and reputation towards better customer delight in the future.

Speaking on the occasion, Mr. Murali Malayappan, Chairman & Managing Director of
Shriram Properties Limited, said: “We are embarking on a mission with a brand-new identity,
as we enter 25th year of our operations. It will allow us to create our own identity and
elevate and re-position the trusted Shriram brand among NextGen buyers.”

Mr. Murali further added “while embracing change, our dedication to customers, quality &
design, industry-leading construction standards, and enhancing customer satisfaction will
continue. We will leverage technology for enhanced customer delight going forward. We
envision SPL as a dominant force, not only in south India but across our key markets.”

SPLNxT: Embracing the New Era
In a simultaneous move, SPL has embarked on a mission – called, SPLNxT – towards
accelerating growth, repositioning the brand and enhanced focus on the mid-market
segments.
Thrust on Mid-Market and Mid-Premium Segments
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As part of its mission, the Company aims to enhance its focus on the mid-market and mid-
premium segments of the residential real estate markets in Bengaluru, Chennai and Kolkata,
as well as Pune that it plans to enter soon. The Company aims to achieve leadership in this
segment over the next decade and be one of the most valued, most trusted and most
preferred mid-segment real estate brand in India.

The mid-market residential segments have expanded remarkably in recent years. Mid-
segments accounted for 59% of housing demand in India in 2023, against 49% during pre-
covid. In SPL’s core markets of Bangalore and Chennai, mid-segments accounted for ~75% of
demand in 2023, against pre-covid levels of 60% and 52% respectively. In Kolkata, it stood at
64% and 48% respectively.

The Company’s renewed thrust on mid-segments reflects changing the market dynamics and
evolving customer needs. The mid-segments have shown strong resilience and accelerated
growth in recent years, thus presenting significant opportunities for large-branded players
like SHRIRAM. Historically, the Company had strong presence in the mid-segments, that
accounted for 67% of its completed and ongoing portfolio, with the rest coming from
affordable and other products segments.

Accelerating Growth
Under SPLNxT, the Company aims to double its sales, triple its revenue, and quadruple its
profits over the next 3 years. The Company is targeting cumulative sales of over 20 msf[1],
predominantly focused on Bengaluru, Chennai and Pune. Kolkata will remain a key
contributor. SPL will leverage its time-tested operating platform for accelerated sales and
expedited execution. To support such aggressive growth, the Company is targeting to
accelerate new project addition in core markets of Bangalore, Chennai and Pune and intends
to more than double its new project inventory. Currently, SPL has a project pipeline of 42
projects with 42 msf development potential. Of this, 24 msf is ongoing and the remaining 18
msf of development potential vests in future projects. SPL is targeting to double this future
project inventory in 18-24 months.

The Company is confident of success in its mission, on the backdrop of impressive ramp-up
of its size, scale and profitability in last 5-7 years. Since the introduction of RERA, in the last 7
years, SPL has achieved a remarkable scale expansion, with its sales volume growing 3.5x to
4.6 msf and sales value growing 5x to Rs. 2,362 crores and annual handovers jumping 4x to
over 3,000 units in FY24. The Company’s project execution trends have improved
significantly to 3-4 msf now. Also, SPL has successfully scripted a financial turnaround, since
the initial public offering. The Company’s ROCE[2] has risen from 3% in FY18 to 11% in FY24,
placing SPL in the top quartile of industry returns.

Outlook
SPL remains committed to its growth trajectory, focusing on leveraging its strong operational
platform for future profitability. SPL’s project pipeline is robust, and with targeted
accelerated new project addition, the Company will be well positioned to reap benefits of
the positive industry outlook and attain leadership in the mid-segments, our renewed focus
area.
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Relentless pursuit of excellence in our operations while ensuring enhanced customer delight
will support our journey forward. We are confident of success in our new mission – SPLNxT –
and resultant creation of significant value of our stakeholders.
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ಶ� ◌ೀ�ಾಮ ಪ�ರ ಪ◌ಿಿ�ೕೕಸ�ೆ ರಜತ ಸಂಭ� ಮ

�ೆಂಗಳ�ರು: �ಾರತದ �ಂಚೂ�ಯ �ಯ� ಎಸ� ◌ೇ� ಅ�ವೃØ◌ಿ �ಾರ �ೆಂ�◌ೆ ಗಳ��
ಒೆಂ�ಾRರುವ ಶ� ◌ೇ�ಾಮ �ಾಪ◌ೆಿ�ೕೕಸ ಲ���ೆಡನ (ಎಸ�ಎ�) �ಾ�ೕ�ಚರ�ೆಯು 25�ೇ ವ◌ಿ�ೕ�ೆ�
ಪರ �ೇಶು��� ದು� , ನೂತನ ಬ�ರ ಯ ◌ೆಂಡ ಗುರುತ�ನ �ೊ�ೆ�ೆ �ೊಸ ಅ�ಯ�ನ�ೆ� �ೆಂಪ��ಂ�ಾR�ೆ.

‘�ೊಸ �ೇ��ೆಯ ಖ�ೇØ�ಾರರ ನಡುವ �ೆಂ��ಾ◌ಿ�ೕ ಶ� ◌ೇ�ಾಮ ಬ�ರ ಯ ◌ೆಂಡ ಅನು� ಮ� ಷ�ಟ ಎ�
ರ�ೆ� ◌ೇ�ಸಲು �◌ಿ�ೕ�ಸ�ಾR�ೆ’ ಎೆಂದ� ಶ� ◌ೇ�ಾಮ �ಾಪ◌ೆಿ�ೕೕಸ ಲ���ೆಡನ (ಎಸ�ಎ�)
ಮಖಯ�ೆ ಮ�� ವಯವ�ೆ� ಪಕ��ೆೆೀೕಶಕ ಮರ� ಮಲಯಪಪ�ತ����ಾು
�ೆ.
ಗ�ರ ಕ���ೆ ನಮಮ ಬ� �ೆ, ಗುಣಮಟ� ಮ�� �ನ�ಯ ಸ, �ೆ�ೖಗ��ಕ�ಯ �ಂಚೂ� ��ೕ�ಣ ಮಟ� ಮ��
ಗ�ರ ಕ���ೆ ಉ� ಮ �◌ೇವ �ೇಡುವ�ದ� �ೆಂಪ�ಯ ಗು�ಯ�R�ೆ. ಗ�ರ ಕ�ರ �ೆಂತಸವನು� ಮ� ಷ�ಟ
�ೆ�� ಸಲು ಅಗತಯ �ೆಂತರ �ಾ ನವನು� ಬಳಸ�ಾಗುವ�ದ�. ದ� ಣ �ಾರತಮ�ತರ ವ� �ೆ ಎ�ಾಿ

ಪರ ಮಖ ಮ�ರುಕ�ೆಟ ಗಳ�� ಪರ ಮಖ ಶ� ಯ�R ಎಸ�ಎ� ಅನು� ಬ�ೆಸಲು ಒ��
�ೇಡ�ಾಗುವ�ದ� ಎೆಂದ� �ೆೇ��ಾು �ೆ.
ಎಸ�ಎ�ನಕ�� ಟ :

�ೆಂಪ�ಯು ಈಗ ಎಸ�ಎ� ನಕ�� ಟ ಎೆಂಬ ಅ�ಯ�ನ
ಆ�ೆಂ���ೆ. ಬಳವ��ೆಯ �ೇಗ �ೆ�� ಸುವ ಬ�ರ ಯ ◌ೆಂಡ ಅನು� ಪ�ನರ �ೆ� �ಸುವ ಮ��
ಮಯ� ಮ ವಲಯದ ಮ�ರುಕ�ೆಟ ��ಾಗದ� �ೆ�� ನ ಗಮನ �ೆೆ�ೕಂØರ ◌ೇಕ�ಸುವ ಅ�ಯ�ನ
ಇ�ಾR�ೆ.

ಅ�ಯ�ನದ �ಾಗ�ಾR �ೆಂಪ�ಯು �ೆಂಗಳ�ರು, �ೆನು ◌ೈ ಮ�� �ೇ�ೆ � ಮ�ತರ ವ� �ೆ
ಪ��ೆಯ �ಯ�ಎಸ� ◌ೇ�ಮ�ರುಕ�ೆಟ ಯ� ಗಮನ �ೆೆ�ೕಂØರ ◌ೇಕ���ೆ. �ಾರತದಮಯ�
ಮ��ಾಗದ �ಯ�ಎಸ� ◌ೇ� ಬ�ರ ಯ ಡಗಳ�� ಅತಯ ◌ೆಂತ �ೌಲಯಯುತ, �ೆಂ��ಾ◌ಿ�ೕಮ��
ಆದಯ �ೆಯ �ೆಂ�◌ೆ ಗಳ�� ಒೆಂ�ಾಗುವ ಗು� �ೊೆಂØ�ೆ ಎೆಂದ� �ೆಂಪ� ತ����ೆ.
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ಎಸ�ಎ� ನಕ�� ಟ ಅ�ಯ�� �ಂØನ ಮೂರು ವ◌ಿ�ೕಗಳ�� �ೆಂ�◌ೆಯು ತನು
ಮ��ಾಟ�ನು� ದ�ಪಪ ಟ�ಟ �ೊ�ಸಲು �◌ಿ�ೕ���ೆ. ಆ�ಾಯವನು�
ಮೂರು ಪಟ�ಟ �ೆ�� ಸಲು ಮ�� �ಾಭವನು� ನ�ಲುೆ ಪಟ�ಟ �ೆ�� ಸುವ ಗು� �ೊೆಂØ�ೆ. �ೆಂಗಳ�ರು,
�ೆನು ◌ೈ, ಪ��ೆಯ�� ಗಮನ �ೆೆ�ೕಂØರ ◌ೇಕ�� ಒಟ�ಟ �ೆ ಮ��ಾಟ�ನು� 20�ೆ� �ೆ�� ನ ಎೆಂಎಸಎ�
ಆRಸುವ ಗು� �ೊೆಂØ�ೆ. �ೇ�ೆ � ಪರ ಮಖ ಕಡು�ೆ�ಾರ
ನಗರ�ಾR ಇರಲ��ೆ. �ಾಲ ಪ�ೇ� �ರುವ ತನು
�ಾ�ೕ�ಚರ�ೆ �ೇØಕ�ಯನು� ಎಸ�ಎ� ಬಳಸಲ��ೆ ಎೆಂದ� ತ����ೆ.

ಎಸ�ಎ�ತನು �ೕಜನಯ�42 �ಾರ �ೆಕ�� ಗಳನು� �ೊೆಂØ�ೆ. ಇವ� 42
ಎೆಂಎಸಎ� ಅ�ವೃØ◌ಿ ಸ�ಮಥ�ಯ ◌ೀ �ೊೆಂØವ. ಇವ�ಗಳ�� 24 ಎೆಂಎಸಎಫ�ಳಷ�ಟ
�ೕಜನಗಳ �ಾ�ೕ ನ�ೆಯು�� �ೆ. �ಂØನ Øನಗಳ�� ಉ�ದ 18 ಎೆಂಎಸಎ�
�ೕಜನಗಳನು� ಪ��ೕ�ೊ�ಸುವ ಗು� �ೊೆಂದ�ಾR�ೆ ಎೆಂದ� �ೆಂಪ� ತ����ೆ.
�ೆೇ�ಾ ಪ�ಚ�ಸ�ಾದ ಕ�ೆದ ಏಳ� ವ◌ಿ�ೕಗಳ�� ಎಸ�ಎ� ಗಮನ�◌ಿ�ೕ ಪರ ಮ�ಣದ �� ರ�ೆ
ಸ����ೆ. �ೆಂ�◌ೆ ಯಮ��ಾ� ಪರ ಮ�ಣ 3.5 ಪಟ�ಟ �ೆ�� �ೆ.ಮ��ಾ��ೌಲಯ ವ� 5 ಪಟ�ಟ �ೆ��
ದು� , ₹2,362 �ೇ�ೆ� ತಲು��ೆ. �ೊ�ೆ�ೆ, �ಾ�ೕ�ಕ�ಾR ��� ◌ೆಂತರಗಳ� 4 ಪಟ�ಟ �ೆ�� �ೆ ಎೆಂದ�
�ವ���ೆ.
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Shriram Properties Launches Rebranding and Growth Initiative

Renews focus on mid-market and mid-market premium segments
Mission to double sales, triple income and quadruple profits in 3 years
New brand identity to transform and elevate brand image

BENGALURU, August 21, 2024: Shriram Properties (SPL), one of South India’s leading real
estate developers, has unveiled a brand transformation initiative, as part of its ambitious
growth strategy.

New Brand Identity
The Company has entered its 25th year of operations in 2024-25, and as part of the
celebration, SPL has embarked on a new brand identity today. The effort is aimed at
asserting its own identity as a mature corporate having earned the reputation over 25 years
of operations, while benefiting from the visionary oversight of its parent – the “Shriram
Group”. This new identity aims to transform the perception of Shriram among customers
while elevating its brand and reputation towards better customer delight in the future.

Speaking on the occasion, Mr. Murali Malayappan, Chairman & Managing Director of
Shriram Properties Limited, said: “We are embarking on a mission with a brand-new identity,
as we enter 25th year of our operations. It will allow us to create our own identity and
elevate and re-position the trusted Shriram brand among NextGen buyers.”

Mr. Murali further added “while embracing change, our dedication to customers, quality &
design, industry-leading construction standards, and enhancing customer satisfaction will
continue. We will leverage technology for enhanced customer delight going forward. We
envision SPL as a dominant force, not only in south India but across our key markets.”

SPLNxT: Embracing the New Era
In a simultaneous move, SPL has embarked on a mission – called, SPLNxT – towards
accelerating growth, repositioning brand and enhanced focus on the mid-market segments.
Thrust on Mid-Market and Mid-Premium Segments. As part of its mission, the Company
aims to enhance its focus on the mid-market and mid-premium segments of the residential
real
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estate markets in Bengaluru, Chennai and Kolkata, as well as Pune that it plans to enter
soon. The Company aims to achieve leadership in this segment over the next decade and be
one of the most valued, most trusted and most preferred mid-segment real estate brand in
India.
The mid-market residential segments have expanded remarkably in recent years. Mid-
segments accounted for 59% of housing demand in India in 2023, against 49% during pre-
covid. In SPL’s core markets of Bangalore and Chennai, mid-segments accounted for ~75% of
demand in 2023, against pre-covid levels of 60% and 52% respectively. In Kolkata, it stood at
64% and 48% respectively.

The Company’s renewed thrust on mid-segments reflects changing the market dynamics and
evolving customer needs. The mid-segments have shown strong resilience and accelerated
growth in recent years, thus presenting significant opportunities for large-branded players
like SHRIRAM. Historically, the Company had strong presence in the mid-segments, that
accounted for 67% of its completed and ongoing portfolio, with the rest coming from
affordable and other products segments.

Accelerating Growth
Under SPLNxT, the Company aims to double its sales, triple its revenue, and quadruple its
profits over the next 3 years. The Company is targeting cumulative sales of over 20 msf[1],
predominantly focused on Bengaluru, Chennai and Pune. Kolkata will remain a key
contributor. SPL will leverage its time-tested operating platform for accelerated sales and
expedited execution. To support such aggressive growth, the Company is targeting to
accelerate new project addition in core markets of Bangalore, Chennai and Pune and intends
to more than double its new project inventory. Currently, SPL has a project pipeline of 42
projects with 42 msf development potential. Of this, 24 msf is ongoing and the remaining 18
msf of development potential vests in future projects. SPL is targeting to double this future
project inventory in 18-24 months.

The Company is confident of success in its mission, on the backdrop of impressive ramp-up
of its size, scale and profitability in last 5-7 years. Since the introduction of RERA, in the last 7
years, SPL has achieved a remarkable scale expansion, with its sales volume growing 3.5x to
4.6 msf and sales value growing 5x to Rs. 2,362 crores and annual handovers jumping 4x to
over 3,000 units in FY24. The Company’s project execution trends have improved
significantly to 3-4 msf now. Also, SPL has successfully scripted a financial turnaround, since
the initial public offering. The Company’s ROCE[2] has risen from 3% in FY18 to 11% in FY24,
placing SPL in the top quartile of industry returns.

Outlook
SPL remains committed to its growth trajectory, focusing on leveraging its strong operational
platform for future profitability. SPL’s project pipeline is robust, and with targeted
accelerated new project addition, the Company will be well positioned to reap benefits of
the positive industry outlook and attain leadership in the mid-segments, our renewed focus
area.
Relentless pursuit of excellence in our operations while ensuring enhanced customer delight
will support our journey forward. We are confident of success in our new mission – SPLNxT –
and resultant creation of significant value of our stakeholders.
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Shriram Properties Embarks on a Transformation with New Brand Identity
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Chief Sales & Marketing Officer( CSMO), Mr Ravindra Kumar Pandey, CFO- Shriram Properties
Renews focus on mid-market and mid-market premium segments
Mission to double sales, triple income and quadruple profits in 3 years
New brand identity to transform and elevate brand image

BENGALURU, August 21, 2024: Shriram Properties (SPL), one of South India’s leading real
estate developers, has unveiled a brand transformation initiative, as part of its ambitious
growth strategy.

New Brand Identity
The Company has entered its 25th year of operations in 2024-25, and as part of the
celebration, SPL has embarked on a new brand identity today. The effort is aimed at
asserting its own identity as a mature corporate having earned the reputation over 25 years
of operations, while benefiting from the visionary oversight of its parent – the “Shriram
Group”. This new identity aims to transform the perception of Shriram among customers
while elevating its brand and reputation towards better customer delight in the future.
Speaking on the occasion, Mr. Murali Malayappan, Chairman & Managing Director of
Shriram Properties Limited, said: “We are embarking on a mission with a brand-new identity,
as we enter 25th year of our operations. It will allow us to create our own identity and
elevate and re-position the trusted Shriram brand among NextGen buyers.”
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Mr. Murali further added “while embracing change, our dedication to customers, quality &
design, industry-leading construction standards, and enhancing customer satisfaction will
continue. We will leverage technology for enhanced customer delight going forward. We
envision SPL as a dominant force, not only in south India but across our key markets.”

SPLNxT: Embracing the New Era
In a simultaneous move, SPL has embarked on a mission – called, SPLNxT – towards
accelerating growth, repositioning brand and enhanced focus on the mid-market segments.
Thrust on Mid-Market and Mid-Premium Segments
As part of its mission, the Company aims to enhance its focus on the mid-market and mid-
premium segments of the residential real estate markets in Bengaluru, Chennai and Kolkata,
as well as Pune that it plans to enter soon. The Company aims to achieve leadership in this
segment over the next decade and be one of the most valued, most trusted and most
preferred mid-segment real estate brand in India. The mid-market residential segments have
expanded remarkably in recent years. Mid-segments accounted for 59% of housing demand
in India in 2023, against 49% during pre-covid. In SPL’s core markets of Bangalore and
Chennai, mid-segments accounted for ~75% of demand in 2023, against pre-covid levels of
60% and 52% respectively. In Kolkata, it stood at 64% and 48% respectively.

The Company’s renewed thrust on mid-segments reflects changing the market dynamics and
evolving customer needs. The mid-segments have shown strong resilience and accelerated
growth in recent years, thus presenting significant opportunities for large-branded players
like SHRIRAM. Historically, the Company had strong presence in the mid-segments, that
accounted for 67% of its completed and ongoing portfolio, with the rest coming from
affordable and other products segments.

Accelerating Growth

Under SPLNxT, the Company aims to double its sales, triple its revenue, and quadruple its
profits over the next 3 years. The Company is targeting cumulative sales of over 20 msf,
predominantly focused on Bengaluru, Chennai and Pune. Kolkata will remain a key
contributor. SPL will leverage its time-tested operating platform for accelerated sales and
expedited execution. To support such aggressive growth, the Company is targeting to
accelerate new project addition in core markets of Bangalore, Chennai and Pune and intends
to more than double its new project inventory. Currently, SPL has a project pipeline of 42
projects with 42 msf development potential. Of this, 24 msf is ongoing and the remaining 18
msf of development potential vests in future projects. SPL is targeting to double this future
project inventory in 18-24 months.

The Company is confident of success in its mission, on the backdrop of impressive ramp-up
of its size, scale and profitability in last 5-7 years. Since the introduction of RERA, in the last 7
years, SPL has achieved a remarkable scale expansion, with its sales volume growing 3.5x to
4.6 msf and sales value growing 5x to Rs. 2,362 crores and annual handovers jumping 4x to
over 3,000 units in FY24. The Company’s project execution trends have improved
significantly to 3-4 msf now. Also, SPL has successfully scripted a financial turnaround, since
the initial public offering. The Company’s ROCE has risen from 3% in FY18 to 11% in FY24,
placing SPL in the top quartile of industry returns.



Outlook
SPL remains committed to its growth trajectory, focusing on leveraging its strong operational
platform for future profitability. SPL’s project pipeline is robust, and with targeted
accelerated new project addition, the Company will be well positioned to reap benefits of
the positive industry outlook and attain leadership in the mid-segments, our renewed focus
area. Relentless pursuit of excellence in our operations while ensuring enhanced customer
delight will support our journey forward. We are confident of success in our new mission –
SPLNxT – and resultant creation of significant value of our stakeholders.

About Shriram Properties Limited
Shriram Properties Ltd (SPL) is one of South India’s leading residential real estate developer,
primarily focused on the mid-market and mid-premium segments. SPL’s key markets include
Bangalore, Chennai and Kolkata, which together account for nearly 85% of its development
activities and is proposing an entry into the Pune markets soon. SPL has demonstrated track-
record having delivered 44 projects with a saleable area of 24.4 msf, mostly in Bengaluru and
Chennai and in recent years at Kolkata. SPL has a strong development pipeline comprising of
42 projects with an aggregate development potential of 42.1 msf, as of June 30, 2024. SPL is
part of the Shriram Group, a prominent business group with five decades of operating
history in India.
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Shriram Properties Embarks on a Transformation with New Brand Identity

Renews focus on mid-market and mid-market premium segments Mission to double sales,
triple income and quadruple profits in 3 years New brand identity to transform and elevate
brand image

BENGALURU, August 21: Shriram Properties (SPL), one of South India’s leading real estate
developers, has unveiled a brand transformation initiative, as part of its ambitious growth
strategy.

New Brand Identity
The Company has entered its 25th year of operations in 2024-25, and as part of the
celebration, SPL has embarked on a new brand identity today. The effort is aimed at
asserting its own identity as a mature corporate having earned the reputation over 25 years
of operations, while benefiting from the visionary oversight of its parent – the “Shriram
Group”. This new identity aims to transform the perception of Shriram among customers
while elevating its brand and reputation towards better customer delight in the future.

Speaking on the occasion, Mr. Murali Malayappan, Chairman & Managing Director of
Shriram Properties Limited, said: “We are embarking on a mission with a brand-new identity,
as we enter 25th year of our operations. It will allow us to create our own identity and
elevate and re-position the trusted Shriram brand among NextGen buyers.”

Mr. Murali further added “while embracing change, our dedication to customers, quality &
design, industry-leading construction standards, and enhancing customer satisfaction will
continue. We will leverage technology for enhanced customer delight going forward. We
envision SPL as a dominant force, not only in south India but across our key markets.”

SPLNxT: Embracing the New Era
In a simultaneous move, SPL has embarked on a mission – called, SPLNxT – towards
accelerating growth, repositioning the brand and enhanced focus on the mid-market
segments.
Thrust on Mid-Market and Mid-Premium Segments
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As part of its mission, the Company aims to enhance its focus on the mid-market and mid-
premium segments of the residential real estate markets in Bengaluru, Chennai and Kolkata,
as well as Pune that it plans to enter soon. The Company aims to achieve leadership in this
segment over the next decade and be one of the most valued, most trusted and most
preferred mid-segment real estate brand in India.

The mid-market residential segments have expanded remarkably in recent years. Mid-
segments accounted for 59% of housing demand in India in 2023, against 49% during pre-
covid. In SPL’s core markets of Bangalore and Chennai, mid-segments accounted for ~75% of
demand in 2023, against pre-covid levels of 60% and 52% respectively. In Kolkata, it stood at
64% and 48% respectively.

The Company’s renewed thrust on mid-segments reflects changing the market dynamics and
evolving customer needs. The mid-segments have shown strong resilience and accelerated
growth in recent years, thus presenting significant opportunities for large-branded players
like SHRIRAM. Historically, the Company had strong presence in the mid-segments, that
accounted for 67% of its completed and ongoing portfolio, with the rest coming from
affordable and other products segments.

Accelerating Growth
Under SPLNxT, the Company aims to double its sales, triple its revenue, and quadruple its
profits over the next 3 years. The Company is targeting cumulative sales of over 20 msf[1],
predominantly focused on Bengaluru, Chennai and Pune. Kolkata will remain a key
contributor. SPL will leverage its time-tested operating platform for accelerated sales and
expedited execution. To support such aggressive growth, the Company is targeting to
accelerate new project addition in core markets of Bangalore, Chennai and Pune and intends
to more than double its new project inventory. Currently, SPL has a project pipeline of 42
projects with 42 msf development potential. Of this, 24 msf is ongoing and the remaining 18
msf of development potential vests in future projects. SPL is targeting to double this future
project inventory in 18-24 months.

The Company is confident of success in its mission, on the backdrop of impressive ramp-up
of its size, scale and profitability in last 5-7 years. Since the introduction of RERA, in the last 7
years, SPL has achieved a remarkable scale expansion, with its sales volume growing 3.5x to
4.6 msf and sales value growing 5x to Rs. 2,362 crores and annual handovers jumping 4x to
over 3,000 units in FY24. The Company’s project execution trends have improved
significantly to 3-4 msf now. Also, SPL has successfully scripted a financial turnaround, since
the initial public offering. The Company’s ROCE[2] has risen from 3% in FY18 to 11% in FY24,
placing SPL in the top quartile of industry returns.

Outlook
SPL remains committed to its growth trajectory, focusing on leveraging its strong operational
platform for future profitability. SPL’s project pipeline is robust, and with targeted
accelerated new project addition, the Company will be well positioned to reap benefits of
the positive industry outlook and attain leadership in the mid-segments, our renewed focus
area.
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Relentless pursuit of excellence in our operations while ensuring enhanced customer delight
will support our journey forward. We are confident of success in our new mission – SPLNxT –
and resultant creation of significant value of our stakeholders.
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ಶ� ◌ೀ�ಾಮ ಪ�ರ ಪ◌ಿಿ�ೕೕಸ�ೆ ರಜತ ಸಂಭ� ಮ

�ೆಂಗಳ�ರು: �ಾರತದ �ಂಚೂ�ಯ �ಯ� ಎಸ� ◌ೇ� ಅ�ವೃØ◌ಿ �ಾರ �ೆಂ�◌ೆ ಗಳ��
ಒೆಂ�ಾRರುವ ಶ� ◌ೇ�ಾಮ �ಾಪ◌ೆಿ�ೕೕಸ ಲ���ೆಡನ (ಎಸ�ಎ�) �ಾ�ೕ�ಚರ�ೆಯು 25�ೇ ವ◌ಿ�ೕ�ೆ�
ಪರ �ೇಶು��� ದು� , ನೂತನ ಬ�ರ ಯ ◌ೆಂಡ ಗುರುತ�ನ �ೊ�ೆ�ೆ �ೊಸ ಅ�ಯ�ನ�ೆ� �ೆಂಪ��ಂ�ಾR�ೆ.

‘�ೊಸ �ೇ��ೆಯ ಖ�ೇØ�ಾರರ ನಡುವ �ೆಂ��ಾ◌ಿ�ೕ ಶ� ◌ೇ�ಾಮ ಬ�ರ ಯ ◌ೆಂಡ ಅನು� ಮ� ಷ�ಟ ಎ�
ರ�ೆ� ◌ೇ�ಸಲು �◌ಿ�ೕ�ಸ�ಾR�ೆ’ ಎೆಂದ� ಶ� ◌ೇ�ಾಮ �ಾಪ◌ೆಿ�ೕೕಸ ಲ���ೆಡನ (ಎಸ�ಎ�)
ಮಖಯ�ೆ ಮ�� ವಯವ�ೆ� ಪಕ��ೆೆೀೕಶಕ ಮರ� ಮಲಯಪಪ�ತ����ಾು
�ೆ.
ಗ�ರ ಕ���ೆ ನಮಮ ಬ� �ೆ, ಗುಣಮಟ� ಮ�� �ನ�ಯ ಸ, �ೆ�ೖಗ��ಕ�ಯ �ಂಚೂ� ��ೕ�ಣ ಮಟ� ಮ��
ಗ�ರ ಕ���ೆ ಉ� ಮ �◌ೇವ �ೇಡುವ�ದ� �ೆಂಪ�ಯ ಗು�ಯ�R�ೆ. ಗ�ರ ಕ�ರ �ೆಂತಸವನು� ಮ� ಷ�ಟ
�ೆ�� ಸಲು ಅಗತಯ �ೆಂತರ �ಾ ನವನು� ಬಳಸ�ಾಗುವ�ದ�. ದ� ಣ �ಾರತಮ�ತರ ವ� �ೆ ಎ�ಾಿ

ಪರ ಮಖ ಮ�ರುಕ�ೆಟ ಗಳ�� ಪರ ಮಖ ಶ� ಯ�R ಎಸ�ಎ� ಅನು� ಬ�ೆಸಲು ಒ��
�ೇಡ�ಾಗುವ�ದ� ಎೆಂದ� �ೆೇ��ಾು �ೆ.
ಎಸ�ಎ�ನಕ�� ಟ :

�ೆಂಪ�ಯು ಈಗ ಎಸ�ಎ� ನಕ�� ಟ ಎೆಂಬ ಅ�ಯ�ನ
ಆ�ೆಂ���ೆ. ಬಳವ��ೆಯ �ೇಗ �ೆ�� ಸುವ ಬ�ರ ಯ ◌ೆಂಡ ಅನು� ಪ�ನರ �ೆ� �ಸುವ ಮ��
ಮಯ� ಮ ವಲಯದ ಮ�ರುಕ�ೆಟ ��ಾಗದ� �ೆ�� ನ ಗಮನ �ೆೆ�ೕಂØರ ◌ೇಕ�ಸುವ ಅ�ಯ�ನ
ಇ�ಾR�ೆ.

ಅ�ಯ�ನದ �ಾಗ�ಾR �ೆಂಪ�ಯು �ೆಂಗಳ�ರು, �ೆನು ◌ೈ ಮ�� �ೇ�ೆ � ಮ�ತರ ವ� �ೆ
ಪ��ೆಯ �ಯ�ಎಸ� ◌ೇ�ಮ�ರುಕ�ೆಟ ಯ� ಗಮನ �ೆೆ�ೕಂØರ ◌ೇಕ���ೆ. �ಾರತದಮಯ�
ಮ��ಾಗದ �ಯ�ಎಸ� ◌ೇ� ಬ�ರ ಯ ಡಗಳ�� ಅತಯ ◌ೆಂತ �ೌಲಯಯುತ, �ೆಂ��ಾ◌ಿ�ೕಮ��
ಆದಯ �ೆಯ �ೆಂ�◌ೆ ಗಳ�� ಒೆಂ�ಾಗುವ ಗು� �ೊೆಂØ�ೆ ಎೆಂದ� �ೆಂಪ� ತ����ೆ.
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ಎಸ�ಎ� ನಕ�� ಟ ಅ�ಯ�� �ಂØನ ಮೂರು ವ◌ಿ�ೕಗಳ�� �ೆಂ�◌ೆಯು ತನು
ಮ��ಾಟ�ನು� ದ�ಪಪ ಟ�ಟ �ೊ�ಸಲು �◌ಿ�ೕ���ೆ. ಆ�ಾಯವನು�
ಮೂರು ಪಟ�ಟ �ೆ�� ಸಲು ಮ�� �ಾಭವನು� ನ�ಲುೆ ಪಟ�ಟ �ೆ�� ಸುವ ಗು� �ೊೆಂØ�ೆ. �ೆಂಗಳ�ರು,
�ೆನು ◌ೈ, ಪ��ೆಯ�� ಗಮನ �ೆೆ�ೕಂØರ ◌ೇಕ�� ಒಟ�ಟ �ೆ ಮ��ಾಟ�ನು� 20�ೆ� �ೆ�� ನ ಎೆಂಎಸಎ�
ಆRಸುವ ಗು� �ೊೆಂØ�ೆ. �ೇ�ೆ � ಪರ ಮಖ ಕಡು�ೆ�ಾರ
ನಗರ�ಾR ಇರಲ��ೆ. �ಾಲ ಪ�ೇ� �ರುವ ತನು
�ಾ�ೕ�ಚರ�ೆ �ೇØಕ�ಯನು� ಎಸ�ಎ� ಬಳಸಲ��ೆ ಎೆಂದ� ತ����ೆ.

ಎಸ�ಎ�ತನು �ೕಜನಯ�42 �ಾರ �ೆಕ�� ಗಳನು� �ೊೆಂØ�ೆ. ಇವ� 42
ಎೆಂಎಸಎ� ಅ�ವೃØ◌ಿ ಸ�ಮಥ�ಯ ◌ೀ �ೊೆಂØವ. ಇವ�ಗಳ�� 24 ಎೆಂಎಸಎಫ�ಳಷ�ಟ
�ೕಜನಗಳ �ಾ�ೕ ನ�ೆಯು�� �ೆ. �ಂØನ Øನಗಳ�� ಉ�ದ 18 ಎೆಂಎಸಎ�
�ೕಜನಗಳನು� ಪ��ೕ�ೊ�ಸುವ ಗು� �ೊೆಂದ�ಾR�ೆ ಎೆಂದ� �ೆಂಪ� ತ����ೆ.
�ೆೇ�ಾ ಪ�ಚ�ಸ�ಾದ ಕ�ೆದ ಏಳ� ವ◌ಿ�ೕಗಳ�� ಎಸ�ಎ� ಗಮನ�◌ಿ�ೕ ಪರ ಮ�ಣದ �� ರ�ೆ
ಸ����ೆ. �ೆಂ�◌ೆ ಯಮ��ಾ� ಪರ ಮ�ಣ 3.5 ಪಟ�ಟ �ೆ�� �ೆ.ಮ��ಾ��ೌಲಯ ವ� 5 ಪಟ�ಟ �ೆ��
ದು� , ₹2,362 �ೇ�ೆ� ತಲು��ೆ. �ೊ�ೆ�ೆ, �ಾ�ೕ�ಕ�ಾR ��� ◌ೆಂತರಗಳ� 4 ಪಟ�ಟ �ೆ�� �ೆ ಎೆಂದ�
�ವ���ೆ.
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�ரா��ரா�ப��� �தியப�ரா� �அடடயாள�Fட� ஒ�
மா�ற�Fட� ததாட��கிறF

மி�-மாரக ◌்கக� ம���
மி�-மாரக

◌்கக�ப��மிய�
ப���கள��கவனம

ெக��FகிறF 3 ஆ��கள�� வ��பனனனய இர���பா��த� ,
��மட��வ�மான� ம��� நா�� மட�� லாப� ஈ��த�
ப�ரா��பட�னத
மா��வத��� உயரத
அனடயாள�

◌்Fவத��� �திய ப�ரா��

கப�க��,ஆக�� 21:கத�ன��தியாவ����னண��ய�எ�டட�
கடவல�பரக ள�� ஒ�றான �ரா�

ப�ரா�பர�
� (எ�ப�எ� ), அதன

ல�சிய வளெரசி உ�திய�� ஒ� ப�தியாக, ப�ரா�� மாற�்ம
�ய�சினயகவள�ய��டF.

�திய ப�ரா��அனடயாள�

நி�வன� 2024-25 ஆ� ஆ��� தனF 25வF ஆ�� ெகய�பா���
�ைன�F�ளF. டம�� ககா�டா�ட�தி� ஒ�ப�தியாக, எ�ப�எ�
இ�� ஒ� �திய ப�ரா�� அனடயாள�னத கதாட�கி��ளF. 25
ஆ��காலெகய�பா�கள��ந�கபயனர�கப�ற�திெரசியனடந�
கார�படர� நி�வனமாக அத� ெகாந� அனடயாள�னத
நினலநி��Fவனத டநா�கமாக� ககா� ட இ�த �ய�சி, அத�
கப�டறாரான “�ரா� ��ம�தி� ” கதானலடநா��
டம�பாரனவய�லி��F பயனனடகிறF. இ�த �திய அனடயாள�
வா��னகயாளரகள�னடடய �ராமி� க��னத மாற�வன�
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டநா�கமாக� ககா���ளF. அடத டநர�தி� எதிரகால�தி� சிறந�



வா��னகயாள� மைகி் ெ◌சினயடநாககி் அத� ப�ரா�� மற�்
ம
ந�கபயனரஉயரத

�ரா�ப�ரா�பர�்

◌்FகிறF.

�லிமிகட�நி�வன�தி�தனலவ�
ம���நிரவாக

இய��ந� �ரள� மனலய�ப� டப�னகய�� , “எ�
க� ெகய� பா�கள�� 25-வFஆ��� நா� க��ைன��டபாF, நா�
க�ஒ��தியஅனடயாள�Fட�ஒ�பண�னய�கதாட��கிடறா� .இF
எ�கனள டம�� உ�வா�க அFமதி��� . எ�க� ெகா�த
அனடயாள�ம����தியதனல�னறயானவா��பவரகள�னடடய

ந�பகமான �ரா� ப�ரா�னட உயர�தி ம��
�மநினலநி��Fகிடறா� .

“மா�ற�னத�த���அடதடவனளய�� ,வா��னகயாளரக��கான

எ�க� அர�பண�ப�் , தர� மற�்� வ�வனமப�் , கதாழி� Fனறய�ல
��னண�க��மான�தர�க�ம���வா��னகயாள�தி��தினய
டம�ப��Fத� ஆகியனவ கதாட�� . ��டனா�ெகி் ெக�
��
டம�ப�ட வா��னகயாள� மெைகி்சி�காக கதாழி���ப�னத�
பய�ப��Fடவா� .கத�ன��தியாவ��ம��ம�ல,எ�கள����கிய
ெ◌�னதகள��� எ�ப�எ� ஐ ஒ� டமலாதி�க ெ◌�தியாக நா�
க�க�Fகிடறா� .”

எ�ப�எ�எ�எ���: �தியெ◌கா�ததனதத��தல
ஒடர டநர�தி� , எ�ப�எ� ஆனF, எ�ப�எ�எ�எ��� என�ப�� –
வளெரசினய வ�னர�ப��Fத� , ப�ரா�னட இடமாற� � ெக�
தல
ம���ந��தரெ◌�னத�ப���கள��டம�ப�டகவன�ஆகியவ�னற
டநா�கிஒ�பண�னய�கதாட�கி��ளF.

மி�-மார�கக�மற�்�மி�-ப��மிய�ப���கள��உநF� ல

அத� பண�ய�� ஒ� ப�தியாக, கப� க��, ெக�னனம��� ககா�
க�தாம����டனவ��உ�ள��ய�����ய�எ�டட�
ெ◌�னதகள�� ந��தர ெ◌�னத ம��� ந��தர ப��மிய� ப���கள��
கவன� ெக��Fவனத நி�வன� டநா�கமாக� ககா� ��ளF.
அ��த ெதா�த�தி� இ�த� ப��வ�� தனலனம�Fவ�னத
அனடவனத�� , இ�தியாவ�� மிக�� மதி��மி�க, மிக�� ந�
பகமான ம��� மிக�� வ���பமான ம�திய� ப��� �ய� எ�
டட� ப�ரா� டாக இ��பனத�� நி�வன� டநா�கமாக� ககா�
��ளF.

ெ◌ம�ப ஆ� �கள�� ெ◌�னதய�� ந��தர ��ய�����
ப���க� �றி�ப�ட�த�க வனகய�� வ��வனட�F�ளன. 2023 ஆ�
ஆ� �� இ�தியாவ�� வ ���� டதனவய�� 59% ந��தர� ப��வ�ன��
ப� கள���, டகாவ��-�� ��னதய கால�தி� 49% ஆக இ��தF.
கப� க�� ம��� ெக� னனய�� எ� ப�எ� இ� ��கிய
ெ◌�னதகள�� , 2023ஆ�ஆ� �� ந��தர� ப���கள�� டதனவ
75% ஆக இ��தF. இF



டகாவ���� ��னதய அள�க� �னறடய 60% ம��� 52% ஆக
இ��தF.ககா�க�தாவ��இF�னறடய 64%ம��� 48%ஆகஇ��தF.

ந��தர ப���கள�� நி�வன�தி� �F�ப��க�ப�ட உ�Fத� ெ◌�னத
இய�கவ�யனல மா��வனத�� வா��னகயாள� டதனவகனள டம�
ப��Fவனத�� ப�ரதிபலி�கிறF. ெ◌ம�ப ஆ��கள�� ந��தர�
ப���க� வ�வான ப��னனட� ம��� வ�னரவான வளெரசினய�
கா����ளன, இதனா� SHRIRAM டபா�ற கப�ய ப�ரா�ட�
வ �ரரக��� �றிபப�ட���க வா�ப�்கனள ைவ��கி�றன.
வரலா�� �தியாக, நி�வன� ந��தர� ப���கள�� வ�வான
இ��னப� ககா� ���தF, இF அத� நினற� ம��� த�டபானதய
டபார�ஃடபாலிடயாவ�� 67%ஆ�� ,ம�த��ளனவமலி� ம��� ப�ற
தயா���� ப���கள�லி��Fவ�கி�றன.

வளெரசினய F�தபப�் �Fதல
எ�ப�எ�எ�எ���� ைகீ் , நி�வன� அ��த 3 ஆ��கள��
அத�வ��பனனனய இர���பா�க�� , அத�

வ�வானய ���
மட�காக�� ,அத�லாப�னதநா��மட�காக��உயர�Fவனத

டநா�கமாக� ககா���ளF. நி�வன� 20 எ�எ�எஃ�[1]�� டம�
கமா�த வ��பனனனய இல�காக� ககா���ளF. ��கியமாக
கப� க��, ெக� னன ம��� �டனனவ னமயமாக� ககா���ளF.
ககா�க�தா ��கிய ப�கள��பாளராக இ����
.வ�னர�ப��த�ப�ட வ��பனன ம���
வ�னரவான ெகய� பா���காக எ� ப�எ�அத�டநர-ெடாதனன ெக�
ய�ப�டஇய�கதள�னதடம�ப��F� .

இ�தனகய ஆ�கிரமி�� வளெரசினய ஆத��க, நி�வனம
கப�க��,ெக�னனம����டனஆகிய��கியெ◌�னதகள���திய
தி�ெ� ெடர�னகனய வ�னர�ப��த இல�� னவ�F�ளF மற�் ம

அத� �தியதி�ட�ப��யனலஇர���பா�கவ����கிறF.த�டபாF,
எ�ப�எ� ஆனF 42 எ�எ�எஃ� வளெரசி திற� ககா�ட 42
தி�ட�கனள� ககா���ளF. இதி� , 24 எ�எ�எஃ� நட�F
ககா����கிறF, ம�த��ள 18 எ�எ�எஃ� வளெரசி ெ◌ா�தியம

எதிரகால தி�ட�கள�� உ�ளF. 18-24 மாத�கள�� இந� எதிரகால
தி�ட�ப��யனலஇர���பா�கஎ�ப�எ� Lஇல��னவ�F�ளF.



கட�த 5-7 ஆ��கள�� அத� அள�, அள� ம��� லாபம
ஆகியவ�றி� �வாரசியமானவளெரசிய�� ப��னண�ய�� , நி�வனம

தனF பண�ய�� கவ�றி கப�� எ� பதி� ந� ப��னக ககா� ��ளF.
டரரா அறி�க�ப��த�ப�டதி� இ��F, கட�த 7 ஆ��கள�� ,
எ� ப�எ� �றி�ப�ட�த�க அளவ�லான வ��வா�க�னத அனட�F�ளF.
அத� வ��பனன அள� 3.5x �த� 4.6 எ� எ� எ� வனர அதிக��F
வ��பனன மதி�� 5x அதிக��F �. 2,362 டகா�க� ம��� வ�டா�திர
ஒ�பனட��க� நிதியா� � 24 இ� 3,000�ன���க���டம� 4மட�
�
உயர�F�ளF.

நி�வன�தி� தி�ட ெகயலா�க� டபா��க� இ�டபாF 3-4 எ� எ�எ�
ஆக கெண�மாக டம� ப���ளன. டம�� , ஆர� ப கபாF ைவ�
கலி� இ��F, எ� ப�எ� கவ�றிகரமாக ஒ� நிதி
தி��ப�னத உ�வா�கி��ளF. நி�வன�தி� நி�யா� � 18 இ� 3%
ெ◌த�திலி��F
நிதியா�� 24இ� 11%ெ◌தமாகஉயர�F�ளF.

எ�ப�எ� அத� வளெரசி� பானதய�� உ�தியாக உ�ளF, எதிரகால
லாப�தி�காக அத� வ�வான ெகய� பா�� தள�னத டம�
ப��Fவதி� கவன� ெக��FகிறF. எ� ப�எலி� தி�ட� ை�ா�
வ�வாக உ�ளF, டம�� இல�� F�த�ப��த�ப�ட �திய தி�ெட
ெடர�னக�ட� , நி�வன� டநரமனறயான கதாழி� Fனற

க�டணா�ட�தி� பல�கனள� கப�வத��� , எ�
க� �F�ப��க�ப�ட னமய� ப�தியான ம�திய� ப���கள�ல
தனலனம�Fவ�னதஅனடவத���ந��நினலநி��த�ப�� .

டம�ப�ட வா��னகயாள� மெைகி்சினய உ�திெக��� அடத

டவனளய�� , எ�க� ெகய�பா�கள�� சிற�F வ�ள��வனத
இனடவ�டாம� ப�� கதாடரவF எ�க� ��டனா�கிய பயண�னத
ஆத���� .எ�கள���திய பண�யானஎ�ப�எ�எ�எ���ம���
அத� வ�னளவாகஎ�க� ப��தாரரகள�� �றிபப�ட���கமதிபன�
உ�வா��வதி�கவ�றி கப�டவா�எ�பதி�நா�க�ந�ப��னக
ககா���டளா� .
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Shriram Properties Revamps Brand, Targets 2x Sales And Expanded Market Share

SPL has set aggressive targets for the next three years, including doubling its sales, tripling
its revenue, and quadrupling its profits

Real Estate developer Shriram Properties (SPL) has launched its brand transformation as it
entered its 25th year of operations on Wednesday.
The company, which is known for its strong ties with the “Shriram Group,” is asserting its
independent identity with a refreshed brand image aimed at enhancing customer
perception and positioning itself as a premiere name in the real estate industry. This
rebranding effort is reportedly part of a broader strategy to cater to the evolving needs of
the next generation of homebuyers.

In conjunction with its new brand identity, SPL has introduced “SPLNxT,” an initiative focused
on accelerating growth and reorienting the company’s focus toward the mid-market and
mid- premium residential segments. The company is setting its sights on dominating these
segments in its core markets of Bengaluru, Chennai and Kolkata, while also planning to
expand into Pune. This renewed focus comes as the mid-market residential sector has seen
decent growth recently.

Under the SPLNxT initiative, SPL has set aggressive targets for the next three years, including
doubling its sales, tripling its revenue, and quadrupling its profits. The company is projecting
cumulative sales of over 20 million square feet, primarily in its key markets. To support this
growth, SPL plans to accelerate the addition of new projects, significantly increasing its
current pipeline, which already boasts 42 projects with a development potential of 42
million square feet.

In a statement, Murali Malayappan, Chairman & Managing Director of Shriram Properties
Limited, said, "We are embarking on a mission with a brand-new identity, as we enter 25th
year of our operations. It will allow us to create our own identity and elevate and re-position
the trusted Shriram brand among NextGen buyers.”

The company has seen its sales volume increase by 3.5 times and its sales value quintuple to
Rs 2,362 crores in FY24. Additionally, SPL has improved its Return on Capital Employed
(ROCE) from 3 per cent in FY18 to 11 per cent in FY24, placing it among the top performers
in the industry.
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Shriram Properties unveils new identity; sets fresh growth targets

(L to R) Krishna Veeraraghavan, Director – Operations & COO (Bangalore), Gopalakrishnan J.
ED & Group CEO, K.R. Ramesh - ED – Strategy & Corporate Development, Murali
Malayappan, CMD, T.V. Ganesh, Director & National Head – Technical, Ravindra Kumar
Pandey, CFO, and Vivek Venkateswar, Chief Sales & Marketing Officer (CSMO), Shriram
Properties Ltd. | Photo Credit: Special arrangement

Shriram Properties on Wednesday said it was aiming to double its sales to ₹5,000 crore,
triple incomes to ₹3,000 crore and quadruple profits to over ₹250 crore in the next three
years.
The realty firm, in the previous fiscal, reported a net profit of ₹75 crore, total income of
around ₹1,000 crore while its sales were ₹2,362 crore.

On turning 25 years of operations, Shriram Properties also unveiled a new brand identity
and a nextgen business mission, SPLNxT, to significantly grow the share of its key segments:
mid- market and mid-premium homes priced in the ₹50 lakh-1.5 crore and ₹1.5-2 crore
ranges, respectively, from 67% currently to over 90% in three years.
Murali Malayappan, Chairman & Managing Director of Shriram Properties said, ‘‘We are
embarking on a mission with a new brand identity as we turn 25. The new focus will allow us
to reposition ourselves in the market making us attractive to nextgen buyers. We want to be
a dominant player not only in Southern region, but also across all key 10 realty markets in
the country.”

Commenting on the growth outlook for the industry, he said, the country’s real estate
market was $458 billion currently and was expected to cross $1 trillion in 10 years. “Some 50
to 60 developers are catering to 80% of demand for homes and the country will require 78
million new homes in the 10 years,” Mr. Malayappan added.

He said the company would also create a million direct and indirect jobs in the next 10 years,
up from 20,000 currently. The realty firm currently has operations in Bengaluru, Chennai,
Kolkata and Visakhapatnam and developed 24.4 million sq. ft under 44 projects in the last 25
years. The company would now foray into the Western market, starting with Pune.
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Gopalakrishnan J, Executive Director and Group CEO, Shriram Properties said the company
has a pipeline of 42 projects with a development potential of 42 million sq. ft and half of
these were under various stages of development. “Our capital requirement will be in the
₹300-500 crore range for next three years and most of it will be met through internal funds.
We will continue to stay asset light and Joint Development will account for 50% of our new
projects,” he added. In FY25, Shriram Properties has plans to launch seven new projects, 3 in
Bengaluru, 2 in Chennai, 1 in Kolkata and its maiden project in Pune.
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Shriram Properties goes to Pune, rebrands with new logo
Will continue to focus on mid-market

Completing 25 years as a company is a milestone for anyone. Shriram Properties has
completed several within a short span of time. Most importantly, over the years having
ventured into five states, the company is now going to Pune. It will build about 1.5 million
sq- ft that is commendable considering its clean reputation.
Now celebrating its silver jubilee, the team felt it calls for a rebranding exercise. Vivek V,
chief sales and marketing officer, Shriram Properties, said that trust, quality and innovation
has been the backbone of the company’s strategy.

KR Ramesh, executive director, strategy and corporate development, said that while he is
grateful to talk about the future, reflecting on the past is important. “We started with a
passion 25 years ago and in the early years we began with one million rupees and in
Bangalore with White House being the first project. Today, we have 49 projects in Bangalore
alone. In 2006, we began the SEZ project in Chennai delivering 3.6 million of office space.
Soon, it was then Vizag and then Coimbatore.”

The 2000 Lehmann crisis and dotcom burst did not spare the company. But it jumped quickly
back on its feet. A decade later came covid and the company realised that setbacks will
come and it only needs to find a way to deal with such emerging issues. Going green is a
strong move for the company today.
Between these trying times, the company hit upon a unique plan that was hitherto not
experimented with in India. Joint ventures and Development Management model gave it a
new high and ensured that the company also remained asset-light.
Wanting to come with IPO meant much work at the backend and the result was a huge
success.

In Bangalore alone, the company has completed 32 projects and has 12 ongoing ones. When
it decided to move out of the southern comfort zone and went to Kolkata, it bought 313 acre
land parcel from Hindustan Motors. That is a massive development waiting to come up.
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Gopalakrishnan Jj, ED, said that mid-market and mid-market premium segments works well
for the company and will continue to be their mainstay. “We have seen some
transformational moves post RERA and this has ensured that we have grown 3.5 times
annually. Even our handover has grown three times. In 2024, we made a neat profit of Rs 75
crore.”

The core team of SPL believes that trust, transparency and governance continues to remain
its maxim. They believe that going forward 93% homes that will be sold in India will be mid
market. Last year, across the country, about 59% of housing demand was mainly mid-market
across country.
SPL has embarked on a mission – SPLNxT – to accelerate growth, reposition the brand and
enhanced focus on mid-market segments.

The company has plenty of backing from financial institutions who have made successful
exits too and this makes them sure of future projects, says Murali M, CMD.
Earlier, the company would develop 1 million sq-ft per year and today has moved to 4
million sq-ft per year of development. Overall, it has completed 44 projects across its
portfolio and has 42 in development and manages all this with 670 employees.

Akash Murali said that the company needs to strongly embrace technology and innovations
and these are imperative to growth. “Technology is minimum today in real estate and it
needs to take up a major chunk going forward. A buyer and seller’s relationship lasts for 3
years minimum and today we have implemented a third party system that offers curated
leads that is AI generated. We have 28,000 customers today and this will increase or more
than double. Shriram Parivar app will strengthen this relationwhip as it will offer feedback on
customer experience, payments that buyers need to make and have made, construction
progress, etc.” Shriram Synergy is an app for channel partners and the sales team and one
that offers lead management system for channel partners so as to help them with
conversion.

Murali added that today the real estate market stands at $458 million today and migh reach
$1 trillion in 10 years. “India will deliver 78 million homes in 10 years and today real estate
contributes 18% to the GDP. The organised players have a mere 13% market share.”



Publication ndtvprofit.com

Date 21 August 2024

Link https://www.ndtvprofit.com/business/shrira
m-

properties-unveils-new-brand-identity-aims-
to-triple-revenue-in-two-years-2

Shriram Properties Unveils New Brand Identity; Aims To Triple Revenue In Two Years

Currently focusing on mid-market and mid-premium housing, Shriram Properties has a
strong presence in Bengaluru, Chennai, Kolkata, Coimbatore, and Vizag.

Shriram Properties Ltd. announced plans triple its revenue to Rs 3,000 crore and double its
sale bookings to Rs 5,000 crore by fiscal 2027 on Wednesday.
As part of its strategic overhaul, the company introduced a new brand identity designed to
enhance its reputation and appeal to the next generation of buyers.

Murali Malayappan, chairman and managing director of Shriram Properties, emphasised
that this rebranding is a pivotal step in reshaping the company’s image and aligning it with
modern market expectations. Malayappan outlined the company's growth ambitions,
highlighting that they plan to leverage advanced technology in construction and customer
services to achieve these targets. He expressed confidence in the company's ability to
replicate its past achievements in a much shorter time frame.

Shriram Properties is expanding into the Pune real estate market with plans to launch a new
project soon. The company will also remain open to exploring other key markets as
opportunities arise. Currently focusing on mid-market and mid-premium housing, Shriram
Properties has a strong presence in Bengaluru, Chennai, Kolkata, Coimbatore, and Vizag.
The firm has successfully delivered 44 projects with a total saleable area of 24.4 million
square feet and has a development pipeline of 42 projects, totaling 42.1 million square feet
as of June 30.

Gopalakrishnan, Executive Director and Group CEO, detailed the company's aggressive
targets for the next three years. The goals include doubling annual sale bookings to Rs 5,000
crore, tripling revenues to Rs 3,000 crore, and quadrupling profits to over Rs 250 crore.
For fiscal 2024, Shriram Properties reported a net profit of Rs 75.43 crore from a total
income of Rs 987.35 crore, with record sale bookings of Rs 2,362 crore, marking a 28%
increase from the previous year.

To meet its growth objectives, the company plans to ramp up annual sales from 4.5 million
square feet in fiscal 2024 to 8-9 million square feet by fiscal 2027. The sales distribution is
expected to be concentrated in Bengaluru (7-8 million square feet), Chennai (5-6 million
square feet), with Kolkata and Pune contributing around 4-5 million square feet each. The
remainder will come from potential new markets.
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Shriram Properties soars after unveiling brand transformation initiative

Shriram Properties (SPL) surged 14.96% to Rs 124.90 after the company unveiled a brand
transformation initiative, as part of its ambitious growth strategy. The company has
embarked on a mission called, SPLNxT - towards accelerating growth, repositioning brand
and enhanced focus on the mid-market segments. As part of its mission, the company aims
to enhance its focus on the mid-market and mid-premium segments of the residential real
estate markets in Bengaluru, Chennai and Kolkata, as well as Pune that it plans to enter
soon.

Under SPLNxT, the company aims to double its sales, triple its revenue, and quadruple its
profits over the next 3 years. The Company is targeting cumulative sales of over 20 million
square feet (msf), predominantly focused on Bengaluru, Chennai and Pune. Kolkata will
remain a key contributor. Currently, SPL has a project pipeline of 42 projects with 42 msf
development potential. Of this, 24 msf is ongoing and the remaining 18 msf of development
potential vests in future projects. SPL is targeting to double this future project inventory in
18-24 months. On outlook front, the company remains committed to its growth trajectory,
focusing on leveraging its strong operational platform for future profitability. Its project
pipeline is robust, and with targeted accelerated new project addition, it will be well
positioned to reap benefits of the positive industry outlook and attain leadership in the mid-
segments, its renewed focus area. The company has achieved a remarkable scale expansion,
with its sales volume growing 3.5x to 4.6 msf and sales value growing 5x to Rs. 2,362 crores
and annual handovers jumping 4x to over 3,000 units in FY24. The Company’s return on
capital employed (ROCE) has risen from 3% in FY18 to 11% in FY24.

Murali Malayappan, chairman & managing director of Shriram Properties, said: “We are
embarking on a mission with a brand-new identity, as we enter 25th year of our operations.
It will allow us to create our own identity and elevate and re-position the trusted Shriram
brand among NextGen buyers.” Murali further added, “While embracing change, our
dedication to customers, quality & design, industry-leading construction standards, and
enhancing customer satisfaction will continue. We will leverage technology for enhanced
customer delight going forward. We envision SPL as a dominant force, not only in south
India but across our key markets.” Shriram Properties (SPL) is one of South India's leading
residential real estate development companies, primarily focused on the mid-market and
affordable housing categories. SPL’s key markets include Bangalore, Chennai and Kolkata.
The company’s consolidated net profit increased 4.9% to Rs 17.44 crore in Q1 FY25 as
compared with Rs 16.62 crore posted in corresponding quarter last year. Net sales jumped
14% YoY to Rs 153.96 crore during the quarter.
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